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W E B   P R E S E N C E   Q U A L I T Y   E V A L U A T I O N 

B a s e d   o n   t h e   7L o c i   M e t a  – M o d e l  

www.idays.it

Group’s participants: Anna Kyriaki Kalfopoulou, Gaia Versolato, Giada Bondioli, 

Jean Josias Kaho, Martina Noce, Michele Slavi Vavassori, 

Nushin Peymanfar, Raffaella Mazzoni, Tarane Tabrizi, Petar Tica 1
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Introduction

Independent days festival is 
an Italian punk-rock-indie 

music festival born in 1999 
which takes place during 

summer months every year. 
Next year will take place from 
the 9th of June until the 12th.
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This lightning stands for the I of 
Independent

Thanks to the type of music, 
it can attract approximately
people between 20 and 50 

years old.

https://idays.it/it

Official website managed by 
Indipendente Concerti

Despite the fact of 
being one of the 

biggest indie-rock 
festival in Italy and 

the presence of 
many international 
bands, the site is
only available in 

Italian.

https://idays.it/it
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So, a potential user has to look for the information on his own: 

The official website only gives
information about the location, not 
giving information about how to get

there. 

https://www.vivaticket.com/it/venue/ippodromo-milano-trenno/1078062
https://www.ippodromisnai.it/experience-the-racetrack/how-to-find-us/?lang=en

https://www.vivaticket.com/it/venue/ippodromo-milano-trenno/1078062
https://www.ippodromisnai.it/experience-the-racetrack/how-to-find-us/?lang=en
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In the home page there are direct links to 
social media.

Semi-official presence

All the social networks pages have 
the same logo as the one in the 

official website
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Concerning the web 
reputation, on Google alert it’s 
important also to see what is 
published outside IDAYS web 

control.

As we can see in the photo, 
there are some articles 

published on Virgin Radio 
and on Affari Milano 

concerning IDAYS.
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https://www.youtube.c

om/watch?v=iHbqY5L

V0-k

Videos about 2017 and 2018 edition, 
they have good quality, and show 

how much fun you can have there.

In the home page there are some 
sections which can fullfill the 

majority of users’ needs. The website 
is mainly made by images, so there 

are few but clear texts.

NO DOWNLOADABLE MATERIAL!

News section
updated!

User’s content compliance
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The website 
provides no 
information 

about managers, 
only about the 
society which 

sells the tickets

Copyright is declared

In Livenation’s website it is possible to find
information about managers.

Termini e Condizioni 
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Because of 
the pandemic, 

in 2020 and 
2021 the 

event was
cancelled.

In the past years the event was held in Monza, at the 
autodromo, but because of the pandemic there was the 

need of a bigger space.



UNIBG PMTS 2021/2022 
IT for Tourism Services, Dec.14, 2021

11
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The website offers the possibility 
to  buy tickets, individually or in 

bundles,  by clicking on the 
hyperlinks of:
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Cookie Policy

The website asks the user to accept, deny 
or customize cookies.

At the Cookie 
Policy 

hyperlink, no 
content is 

found. 
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It leads to a PDF file about General 
Conditions and Terms of Service, written in 

Italian.

According to Google Safe Browsing, the 
website is content safe. 

The https:// protocol at the beginning of the 
URL states the Connection Security of the 

website.
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The website’s software works properly under different browsers like Google Chrome,
Internet Explorer, Mozilla Firefox, Opera and Safari, though – according to Broken Link Checker -

more than 20 external links are broken.
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Social network pages such as Instagram,
Facebook and Twitter  (IDays) are updated. All the pages are 

easily reachable.
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On social media pages, there are images and videos
showing different locations of the event, all the different

bands’ and fans’ posts. 
Fast and intuitive navigation. 

In these pages, 
like Instagram, 
there are even

information 
about the dates

of each
perfomance. 
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The website is only
available in Italian. This is

a negative aspect, 
because there are many

international 
participants as well. 
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The Website’s events section appears to be regularly updated.
The last update was in 19 of November, but the previous one was 

only in April, and it concerned the covid-19 situation. 
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Positioning

The official site of IDAYS is the First
result on Google, and Yahoo. And the 
second on Bing. This means that the 

website is well positioned on the main 
search engines.
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76k followers on Facebook and 6,6k on Twitter. But their engagement it’s very low: Comments, 
likes and shares aren’t more than 100 for each post. The content published is the same as in 

Instagram and Twitter, with the same captions in Italian.

Facebook and Twitter
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On Instagram you can find the official page, but also
many photos taken by the people who have been there, 

thanks to the hashtag: #idays

Instagram
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If you want, you can 
subscribe to the 

newsletter to stay updated
Newsletter and YouTube?
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Icons of 
social 

accounts 

In front page you can find purposes and list of partners.  

Its very 
easy to 

book ticket 
and access 
to different 

part of 
website.
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The official website is easy to visit, there are no obstacles.

It takes 0,56 seconds for the site to appear. (connecting from 
Brescia in Italy) 

The web site is simple to be read on smartphones. 

There are no options on website to choose your own 
language. Italian is the main and only language available.



UNIBG PMTS 2021/2022 
IT for Tourism Services, Dec.14, 2021

U
SA

B
IL

IT
Y 

–
H

O
W

?

25

If there is not too many information, there’s no need of an internal 
searching engine. All the necessary information are at the top menu 

bar and in the slides under the menu.

The navigation on the site is clear, 
the user doesn’t get lost. 
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Readability on smartphones

Readability on smartphones 

Evaluation of download time 
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STRENGTH WEAKNESSES 

Graphic design A monolingual (Italian) website 

User friendly Social Media communicate only in Italian

Easily accessible through search engines The website is not detailed enough

Social media always updated


